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ABSTRACT

The purpose of this study is to develop and validate a comprehensive framework to elucidate the relationship
between members’ motivations, attitudes, behavior, and usage patterns of Social Networking Sites (SNSs) as
a platform of Electronic Societies (e-societies) focusing on Facebook social networking platform. A question-
naire survey method was used to collect data. The sample included Facebook users from six Arab countries.
Structural Equation Modeling (SEM), using EQS, was conducted to analyze the data. The results indicated
that motivations to engage in e-societies via Facebook, including self-presentation, social interaction, and
curiosity, play a pivotal role in explaining Facebook user s attitudes, electronic behavior, and usage patterns.
The findings suggest that Facebook has succeeded in providing the fundamental building blocks of e-society
construction and copying the features of physical societies, satisfying the basic human needs of social network-
ing. The present study contributes to a deeper understanding of why and how people join the SNSs as a major
standardized instrument in building the universal e-societies across boundaries, languages, and cultures.
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(SNSs), Structural Equation Modeling (SEM), Usage Patterns
INTRODUCTION networking membership. These popular social

Although the concept of e-societies dates back
to the early days of computer networks, only
a few years after the arrival of SNSs, such as
Facebook, Twitter, Friendster, and MySpace,
have met public success in social life. The
popularity of e-societies has become prominent,
due to the exponential growth in online social
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network environments has quickly become both
abasictool forand amirror of social interaction,
personal identity, and network building among
people (Debatin et al., 2009).

The understanding of why and how people
access, use, and interact with applications of
SNSs represents an important line of research,
which is still developing. There has been ongo-
ing discussion about e-societies and SNSs as an
advanced Internet-based instrument for building
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these societies. To the authors’ knowledge, as
yet, there is no systematic investigation of the
relationship between motivations, attitudes,
behavior, and usage patterns of SNSs integrated
into one comprehensive model. Furthermore,
most of the previous research concentrated on
studying the SNSs in Western societies. Beside
of the cultural values, there are notable differ-
ences between the West and the Arab world re-
garding the gender and age groups of Facebook
users. To the authors’ knowledge, no study has
yet investigated the engage in e-societies via
SNSs from the Arab perspective, and why and
how they join the SNSs. Therefore, given this
gap, the present study aims to develop a com-
prehensive model to understand the relationship
between motivations, attitudes, behavior, and
usage patterns of SNSs in the Arab world.

The selection of SNS for research is very
important, because the results and its gen-
eralization ability will be influenced by the
importance and popularity of that SNS, and
the representative size of that site’s audience in
the society (Lampe et al., 2006; Cachia, 2009).
Given that, Facebook was chosen to conduct
the present study, since it is the leading SNS in
the world and the most popular social network-
ing platform, particularly in the Arab world. In
particular, Facebook has played a central role
in shaping political debates in the Arab Spring
and coordinate the movements of young Arab
to achieve their revolution.

ELECTRONIC SOCIETIES

According to Merriam-Webster’s Collegiate
Dictionary, society is an enduring and coop-
erating social group whose members have
developed organized patterns of relationships
through interaction with one another (www.
merriam-webster.com). Social psychology
recognizes the need for social networks as
fundamental of building societies construction
(Adler & Kwon, 2002; Kobleretal.,2010). The
need of connectedness and feeling of staying
in touch within ongoing social relationships
corresponds to one of the basic human moti-

vational principles that inspire social behavior
(Kobler et al., 2010). A social network is a set
of individuals or other social entities, such as
organizations, connected by a set of socially
meaningful relationships (Wellman, 1997).

In today’s world of IT, the Internet is
playing an increasingly crucial role in the
social life of individuals and societies through
online social networking platforms. SNSs offer
various modes of interaction and communica-
tion through which people can stay in touch
online without concern for time and space
around the world (Cachia, 2009). Marcus and
Krishnamurthi (2009) and Ali and Lee (2010)
indicated that SNSs are online communities
that focus on bringing together people with
similar interests. Acquisti and Gross (2006)
stated that online social network is an Internet
community where individuals interact, often
through profiles that represent themselves and
their networks of connections to others. Ellison
etal. (2007) recognized SNSs as online spaces
that allow individuals to present themselves,
articulate their social networks, and establish
or maintain connections with others. Therefore,
this study deals with SNSs as Internet-based
platform for building e-societies, similarly as
the role of offline social networks in building
the offline societies.

FACEBOOK SOCIETY

In September 2006, Facebook lifted the limita-
tion on US-based college affiliation and opened
itselfto aninternational audience. Ithas quickly
become one of the leading SNSs with over 40
languages (www.allFacebook.com). The barri-
ers of entry to Facebook society are low. A valid
e-mail address is the only requirement to join
Facebook. Facebook is the second most popular
site on the Internet, after Google, and the first
SNS (www.alexa.com). With the availability of
the Arabic version, Facebook became the most
popular SNS in the Arab world.

According to “social bakers” site (Www.
socialbakers.com), by the beginning of 2011,
Facebook attracted more than 21.31 million
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