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Abstract

This research deals with design as a basic and pre-production and marketing
process and the resultant economic and cultural globalization and other well-

known slogans and symbols.

The development of the arts of design and advertising across multiple stages
and commensurate with the developments of each stage and with the
acceleration of events worldwide and advertising and marketing and
accelerated technology and communication so you can send a package
received from Paris to Cairo in two hours and can receive a lecture at the Open

University and others.

The human nature of production is an important necessity in light of the
world's cultural and media unification, which is a culture of acceptance
associated with global sovereignty with a single axis, but that its morality has

increased in the multiplicity and expansion of the use of the image.

Especially in politics, we see Israel turning the image of Mohammed al-Durra
in her favor as an Israeli child and in the fire of the Agsa Mosque where the
American media blamed the Arab public and the worshipers and not the

Jewish perpetrator.

What is important is that design plays an important role in marketing and its
subsequent globalization, which is the heir to Orientalism and the culture of
globalization. It is necessary to confront the negative aspects of this issue and
to benefit from its positives through education, media.



