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	Brief Description
	 Number & date of course plan approval
	

	The objectives are to describe what E-commerce is, how it is being conducted as well as to assess its major opportunities, limitations, issues, & risks. Because E- commerce is an interdisciplinary field, it should be of interest to managers & business professional in any functional area of management


	 (Course Objectives)

	The purpose of this course is to describe what e-management is- how it is being conducted as well as to assess its major opportunities, limitations, issues, and risks. Because e-management is an interdisciplinary field, it should be of interest to managers and business professional in any functional area of management. Today, e-management, e-business, e-commerce, and e-government are going through a period of consolidation in which enthusiasm for few technology and ideas is accompanied by careful attention to strategy implementation and profitability.

	 (Course Topics)
	This course enables the student to understand electronic commerce, describe and discusse the content and framework of EC systems and technologies.



	 (Text Book)
	Turban. (2010). Electronic Commerce: A Management Perspective, Prentice Hall.

	 (References)
	

	 (Grade Determination)
	Participation  = 10%

1st Exam= 20%

2nd Exam= 20%

Final Exam =50%
	 (Practical Course Grade Determination)
	Course Work  = 50%

 (Reports, Term Papers, Quizes)
Final Exam = 50%

	 (Course Outline)

	Week
	Hours
	Subjects
	Pages in Textbook
	Notes

	01
	1

1

1
	Overview of Electronic Commerce:

· Electronic Commerce Definitions and Concepts.          

· The EC Framework Classifications and content

· E-commerce Business plans Cases and Models 

· Benefits and limitations of EC

· 
	Chapter 1 


	

	02
	1

1

1
	 Launching a Successful Online Business and EC Project             

· Web site design
	
	

	03
	1

1

1
	HTML Basics 

· Begin with the Basics 

· All about links
	Chapter 16
	

	04
	1

1

1
	HTML Basics 

· Text Formatting 

· Using Images, Color, and Background
	
	

	05
	1

1

1
	Tables in HTML
	
	

	06
	1

1

1
	Frames
	
	

	07
	1

1

1
	Forms
	
	

	08
	1

1

1
	Style Sheets
	
	

	09
	1

1

1
	Consumer Behavior, Market Research, and Advertisement
· Web design 

· Advertising Methods 

· Web page creation to include advertising 
	Chapter 4
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