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	رقم المادة
	0507317
	اسم المادة الدراسية
	E-Business

	الساعات المعتمدة
	3 Credit hours
	المتطلب السابق للمادة
	0507316

	الوصف المختصر
	This course is designed to explore both the technical and business related implications of electronically mediated commerce. And also to enable the student to trace the development of electronic business. And to understand the fundamental requirements for initiating an online business and the process of adding EC initiative to a misting business.
	رقم  وتاريخ اعتماد الخطة الدراسية
	



	أهداف المادة:
(Course Objectives)

	1. This course is designed to explore both the technical and business-related implications of electronically mediated commerce. 

2. This course enables the student to trace the development of electronic business from its origins in electronic data interchange to its current growing importance. 

3. This course explores the potential of electronic business for future development  and  the development of the ‘Information Society'.
4. This course explores the impact of the Information Superhighway on economic and social regeneration through the creation of new forms of organizational structure and working practices.
5. This course analyzes consumer behavior, market research, and advertisement.
6. This course explores E-supply chains, collaborative commerce, and corporate portals.
7. This course explains innovative EC systems: From E-government and E-learning to consumer-to-consumer commerce.
8. This course defines analyze order fulfillment, eCRM, and other support services.

	موضوعات المادة:
(Course Topics)
	· Definition the e-business and e-commerce field

· Electronic market

· Interorganizational information system

· Classification of the EC field

· Benefit and limitation EC

· A brief history and future of EC

· The driving forces of EC (pressure and response) 
· Impact of EC managerial function

· Marketspace economic and impacts “transformation-redefining organization” 
· E-tailing 

· Consumer Behavior, Market Research, and Advertisement

· E-Supply Chains, Collaborative Commerce, and Corporate Portals

· Innovative EC Systems: From E-Government and E-Learning to Consumer-to-Consumer Commerce

· Order Fulfillment, eCRM, and Other Support Services

	المخرجات

Course Outcomes
	As such, after completing this course the student should be able to:

· Understand the concepts of e-business concept

· Understand E-business Infrastructure and strategy
· Appreciate business models for Business to Business (B2B) and Business to Consumer (B2C) e-commerce. 
· Evaluate e-business scenarios and propose appropriate e-business investment strategies 
· Appreciate and understand topics related to e-business such as supply chain management, customer relationship management change management, E-procurement, and e-marketing.
· Understand sectoral and regional differences in e-business applications 
· Determine how best an organization can make strategic use of the facilities provided by the Information Superhighway in order to achieve its goals. 
Understand some of the new forms of organizational structure and work that can be brought about through advanced telecommunications and GroupWare.


	الكتاب المعتمد:
(Text Book)
	1- Electronic Commerce 2012: Managerial and Social Perspectives, 7/E, E. Turban, D. King, 2012.Pearson.

	المراجع العلمية:
(References)
	 1- Other learning resources (e.g Web  sites, video tapes, CD's, ..)

A. Electronic Markets Journal 

B. International Journal of Electronic Commerce 
2- The e-business (r)evolution living and working in an interconnected world, Second Edition, Daniel Amor, Prentice Hall PTR, 2002


	طريقة التقييم للمواد النظرية:

(Grade Determination)
	المشاركة        = 10%

الامتحان الأول = 20%

الامتحان الثاني = 20%

الامتحان النهائي= 50%
	طريقة التقييم للمواد العملية:

(Grade Determination)
	اعمال السنة = 50%

 (تقارير، أبحاث، امتحانات يومية)

الامتحان النهائي= 50%

	التوزيع الزمني:    (Course Outline)

	الاسبوع
	عدد الساعات
	الموضوعات
	الصفحات في الكتاب المعتمد
	Objective number

	01
	1

1

1
	Chapter 1:Overview of electronic commerce
· Definition the e-business and e-commerce field

· Electronic market

· Interorganizational information system

· Classification of the EC field


	35-60
	1,2

	02
	1

1

1
	Chapter 1: Overview of electronic commerce
· Benefit and limitation EC

· A brief history and future of EC

· The driving forces of EC (pressure and response) 
· Impact of EC managerial function
	61-78
	1,2

	03
	1

1

1
	Chapter 2: E-Commerce: Mechanisms, Infrastructures, and Tools

· Marketspace economic and impacts
· Transformation-redefining organization
· Electronic Catalogs
	79-100
	3


	04
	1

1

1
	Chapter 2: E-Commerce: Mechanisms, Infrastructures, and Tools

· E-Auctions

· Mobile commerce
	101-132
	3

	05
	1

1

1
	Chapter 3: Retailing In Electronic Commerce:  Products and Services
· Describe electronic retailing (e-tailing) and its characteristics.

· Classify the primary e-tailing business models.

· Describe how online travel and tourism services operate and their impact on the industry.
	133-162
	3,4

	06
	1

1

1
	Chapter 3: Retailing In Electronic Commerce:  Products and Services 
· Describe the delivery of digital products and online entertainment.

· Discuss various online consumer aids, including comparison-shopping aids.

· Describe disintermediation and other B2C strategic issues.
	163-177
	3,4

	07
	1

1

1
	Chapter 8: Marketing and Advertising in E-Commerce

· Describe the factors that influence consumer behavior online.

· Understand the decision-making process of consumer purchasing online.

· Discuss the issues of e-loyalty and e-trust in electronic commerce (EC).

· Explain how consumer behavior can be analyzed for creating personalized services.
	427-451
	5

	08
	1

1

1
	Chapter 8: Marketing and Advertising in E-Commerce

· Describe consumer market research in EC.

· Describe the objectives of Web advertising and its characteristics.

· Describe the major advertising methods used on the Web.

· Describe various online advertising strategies and types of promotions.
	452-484
	5

	09
	1

1

1
	Chapter 11:Order Fulfillment Along the Supply Chain and Other Support Services
· Describe the major problems of EC order fulfillment.

· Describe various solutions to EC order fulfillment problems.

· Describe RFID supply chain applications. 
	579-590
	6

	10
	1

1

1
	Chapter 11:Order Fulfillment Along the Supply Chain and Other Support Services
· Describe collaborative planning and the CPFR model.

· Describe other EC support services.

· Discuss the drivers of outsourcing support services.
	591-615
	6

	11
	1

1

1
	Chapter 5: Innovative EC Systems: From E-Government to E-Learning, Collaborative Commerce, and C2C Commerce

· Describe various e-government initiatives.

· Describe e-government activities and implementation issues including e-government 2.0 and m-government.

· Describe e-learning, virtual universities, and e-training. 
	230-254
	7

	12
	1

1

1
	Chapter 5: Innovative EC Systems: From E-Government to E-Learning, Collaborative Commerce, and C2C Commerce

· Describe collaborative e-commerce.

· Describe collaboration 2.0.
	255-274
	7

	13
	1

1

1
	Chapter 12: E-Commerce Strategy and Implantation
· EC Strategy Formulation

· EC Strategy Implementation

· EC Strategy for Small and Medium-Sized 
	617-658
	8

	14
	1

1

1
	· Case studies
· Debate
· Activities

	
	8
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	تاريخ الاعتماد
	


معلومات إضافية: (يتم تحديثها في كل فصل دراسي وتعبأ من قبل مدرس المادة)
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