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2- The impact of Intellectual capital on the compe#itAdvantage:
Applied study in Jordan telecommunication compari2646.

3- Using the unified theory of acceptance and usediriology to
explain e-commerce acceptance by Jordanian trgeeicees, 2016.

4- The applicability of technology acceptance modelidhe Arab
business setting, 2016.

5- Islamic work Ethics and organizational CommitmektCase of
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