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2. The impact of Intellectual capital on the

competitive Advantage: Applied study in Jordan

telecommunication companies

3. Using the unified theory of acceptance and

use of

technology to explain e-commerce

acceptance by Jordanian travel agencies.
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4. The applicability of technology acceptance
models in the Arab business setting.

5. Islamic work Ethics and organizational
Commitment: A Case of Jordanian Islamic
Banks.

6. Exploring Factors Influencing behavior
intention for the Continuous Adoption of the
Facebook in Jordan.

7. Measuring the Impact of Information
Technology use on the marketing performance of

business organizations.




