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 أ	��ث 	����ت ��وذج����	  ا�����ز�

Title  Extent of Staff Professional Ethical on 

Customers' Commitment in Hotel Industry: 

An Empirical Study - Three-star Hotels in 

Jordan 
Publication Date 2016  

Journal / Conference Site International Business Research 

Author(s) Dr. Nooriya Flayyih Aljuboori 

Faculty Economics and Administrative Sciences 

Department Tourism Management 



Abstract The aim of this study is to understand the 

practical situation of work ethics in 

hospitality industry organizations in Jordan 

by focusing on professional ethics in 

relation to employees and managers. It also 

focuses on how such professional ethics 

prevail in hospitality industry facilities and 

affect customers’ commitment. The study 

used primary data by distributing a 

questionnaire to staff in three-star hotels. 

The results revealed a positive relationship 

between the dependent and independent 

variables from the staffs' point of view by 

using simple regression. It is also concluded 

that professional ethical principles can be 

applied in hospitality facilities, primarily in 

dealing with customers   and maintaining 

ethical trust; and that the staff (employees 

and managers) understands and 

appreciates the importance of having 

professional ethics in their organizations, as 

they lead to customer satisfaction and 

increases the level of commitment. 

 

Title  Impact of electronic communication       

means content on customer’s attitudes to 

accept dealing with the tourism products of 

travel agencies. 
Publication Date 2016  

Journal / Conference Site International Journal of Business 

Management & Research (IJBMR) 
Author(s) Dr. Nooriya Flayyih Aljuboori 

Dr. Mohammed Jassim Al Sumaidaee 
Dr.     AbdulSada Mutlag Raheem 

Faculty Economics and Administrative Sciences 

Department Tourism Management 

Abstract  

This study aims towards knowing the 

impact of the content of E-Communication 

means on the attitude of customers to 

accept dealing with tourism products of 

travel agencies by checking many factors 

which have been inserted within this study 

model that has been developed according 

to literature related to the subject, and that 

are described in six dimensions being (E-

Commutation content, information, 

Reliability, Trust, Attitudes and accept 



dealing with tourism products). Six 

hypotheses were constructed for each 

dimension which collective represent the 

first category of hypotheses, the second 

category was constructed to know if a 

signification relationship between the 

contents of study model (the six 

dimensions) exists and this is the seventh 

hypothesis. 
A questionnaire has been developed collect 

data consisting of (17) questions, 

distributed in Amman (114) questionnaires 

were valid to be analytically analyzed. 

These questions covered the six dimensions 

of the study . 
May statistical analysis methods were used 

in the statistical analysis of data. Obtaining 

results and the testing of hypotheses, these 

methods were descriptive analysis, one-

Sample T-test, Cronbach’s alpha and 

spearman's correlation coefficient . 
The most important of these results 

indicate that the content of E-

Communication means has an effect on 

customer’s attitudes  with a mean value of 

(3-34) and that customers accepted dealing 

with tourism products of travel agencies is 

the result of his attitude with a mean value 

of (3.61), and the content of E-

Communication means with mean value of 

(3.47). 

 

Title  Factors Affecting Hotels Occupancy Rate –

An Empirical Study on Some Hotels in 

Amman 
Publication Date 2013 

Journal / Conference Site Journal / Interdisciplinary Journal Of 

Contemporary Research In Business/ U.K. 
Author(s) Dr. Abdul Sada Al Saleem 

Dr. Nooriya Flayyih Aljuboori 
Faculty Economics and Administrative Sciences 

Department Hospitality and Tourism Management 



Abstract The study aimed investigates the factors 

occupancy rate hotels in Amman. For the 

sake of meeting these objective a 

questionnaire was developed and 

distributed over a sample of 180 employees 

in different four and five stars hotels in 

Amman. The study concluded the hotels 

characteristic, internal factors and external 

factors impact the occupancy rate in 

Amman. 

  

Title  Factors Affecting Hotels Occupancy Rate –

An Empirical Study on Some Hotels in 

Amman 
Publication Date 2013 

Journal / Conference Site Journal / Interdisciplinary Journal Of 

Contemporary Research In Business/ U.K. 
Author(s) Dr. Abdul Sada Al Saleem 

Dr. Nooriya Flayyih Aljuboori 
Faculty Economics and Administrative Sciences 

Department Hospitality and Tourism Management 

Abstract The study aimed investigates the factors 

occupancy rate hotels in Amman. For the 

sake of meeting these objective a 

questionnaire was developed and 

distributed over a sample of 180 employees 

in different four and five stars hotels in 

Amman. The study concluded the hotels 

characteristic, internal factors and external 

factors impact the occupancy rate in 

Amman. 

 

  

Title  The Knowledge Elements Impact on the 

Performance of the Travel and Tourism 

Companies from the View Point of 

Employees  
Publication Date 2013  

Journal / Conference Site Business Management Dynamic  

Author(s) Dr. Abdul Sada Al Saleem 

 Dr. Nooriya Flayyih Aljuboori 

Faculty Economics and Administrative Sciences 

Department Hospitality and Tourism Management 



Abstract This study is based on one basic idea; 

namely identifying the elements of 

knowledge that can lead to the success 

of travel and tourism companies in their 

performance and maintaining market 

competitiveness through the continued 

process of selling the product or by 

raising its sales rates. It has been shown 

that this depends on three essential 

elements of knowledge represented in 

the knowledge obtained by the 

company through the experience of 

labor and then through the software, 

the hardware and the equipment of the 

modern technological used in the 

company that contribute to the 

investment and the utilization of this 

knowledge in facilitating the work, and 

finally the communication channels 

through which a base of information 

essential for building knowledge in a 

private company is provided. 

The research includes two aspects, the 

theoretical side, which relied on a set of 

references and scientific books to get 

the preliminary information about 

knowledge in general, and the practical 

side that was done through the 

distribution of 60 questionnaires, of 

which were recovered 54, after the 

verification 3 questionnaires has been 

neglected for non-completion of the 

answers and therefore the number of 

reliable questionnaires became 51. 

The researchers made the procedures 

of correcting the tool and entering the 

data into the computer, they have as 

well analyzed the results of the 

questionnaire to a set of conclusions 

that contributed to the access to 

achieve the objectives of the research 

and finding solutions and alternatives 

to the problem of the study through the 

formulation of a set of 

recommendations and practical 

proposals that fit The nature of this 

study, which also serves the research 

community. 

  

Title  Analysis of the Menu's Factors that are 

Influential in Increasing the Volume of Sales 

an Empirical Study on First – Class 



Restaurant in Baghdad  

Publication Date 2012  

Journal / Conference Site European Scientific Journal  

Author(s) Dr. Nooriya Flayyih Aljuboori  

Dr. Abdul Sada Al Saleem 

Faculty Economics and Administrative Sciences 

Department Hospitality and Tourism Management 

Abstract The menu is an essential tool for sales as it 

is essential for the development of 

production plan. The formulation and 

preparation of the menu depends on the 

taste and the art of selection of dishes 

based on the studied foundations. As well 

as that the menu affects the cost borne by 

the owner of the restaurant in many 

aspects where the failure in any aspect of 

the preparation of the menu can be have 

negative impact on sales. This research 

consists of two main factors; the first 

contains the theoretical side where we have 

briefly studies the scientific bases and the 

process to be used in the successful menus 

in terms of tidying, drafting and 

components, as the menu is considered as 

means to effective promotion in the 

restaurant industry. Chapter II, has included 

the practical side (field) in terms of 

statistical analysis required which we 

believe it had appropriate results to the 

tourist activity in Iraq, particularly in the 

restaurants industry. 
 

  

Title   Factors Affecting the Quality of Jordan 

Services of the Tourism Companies in from 

Tourists Perspective          
Publication Date 2012  

Journal / Conference Site British Journal of Economics Finance and 

Management Science  
Author(s) Dr. Abdul Sada Al Saleem Dr. Nooriya 

Flayyih Aljuboori 

Faculty Economics and Administrative Sciences  

Department Hospitality and Tourism Management  



Abstract This study aims to identify the factors 

affecting the quality of services provided by 

the travel and tourism companies in Jordan 

from the tourists’ point of view. This study 

was conducted on (100) tourists dealing 

with travel and tourism companies who 

have good travel experience. The results of 

this study showed that all travelers have 

sufficient information about travelling and 

can assess the quality of services provided 

by the travel and tourism companies 

depending on their past experiences. 

Through hypotheses testing, the results 

showed a strong correlation between the 

quality of services and the factors 

influencing them, and this was clear from 

the test the first hypothesis, the other 

assumptions proved the existence of an 

influential relationship between staff 

performance, speed of service, price of the 

service and the continuous improvement. 

  
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

  

 	��ثأ 	����ت ��وذج����	   ا��ر	�

  

���د� ���  ا�	�ث ��وان�� أھ�� درا  ا��دوى ا��$�ر�# ا�"�د
  (درا  ��دا�� ��"��دق ا�رد�� '& ���ن) 

  2013  ا��$ر ��ر�*

���د ا��د�د  / ا��زا.ر  )ا-�+�رو�& ا��و�#/  �ؤ��ر/  ���( ا��$ر �+�ن� ا���� / ���  

ا�$"�'� ا-دار� وأ3رھ� ��& ا�2وي ا����� '& ا���ظ��ت   ا�	�ث ��وان
 '& �د�� ���ن��  ا�"�د

  2013  ا��$ر ��ر�*

 ا�ز��و�/ ا�ردن�ؤ��ر /   )ا-�+�رو�& ا��و�#/  �ؤ��ر/  ���( ا��$ر �+�ن����  

  	وري د.�ور� '��5 ا��   ا��ؤ�"ون / ا��ؤ�ف

���د و ا���وم ا-دار�   ا�+���  ا�

 وا� ����   ا�2 م��  ا-دارة ا�"�د

أن ا�$"�'� ا-دار� +�">وم إداري �د�ث �>دف ا�;       ��:ص
ا�و@وح ا���م '& �$�ط�ت ا���ظ� وإ:@�ع ھذه 
 ا�� ��رة ، وھذا ا�و@وح ��ط�ب 	�ا��$�ط�ت ���را

�ز ا-داري '& ا���ظ� إ���ل ا����و��ت و�	�د�>� �# ا��>
، و�ط	�ق ا�$"�'� ا-دار� � ��د ��; �+�'� ا�" �د 
ا-داري و��ز�ز ا�23 	�ن ا���ظ� وا������ن . �2د ��و��� 
 '& ھذا ا�	�ث �و@�5 أھ�� ا �:دام ا�$"�'� ا-دار�
 �<�  +و ����'& ا���ل ا-داري دا:ل ا���ظ� ا�"�د

ن ا�ل ا�و�ول ا�; ���2ق �:�ق و�ء ور@� �������ن �
 ��و�ول إ��>� �ن ��� �; ا�دارة ا�"�د &�ا�ھداف ا�
 :Gل �2د�م :د��ت ���زة ��ز	�.ن . �2د �و��ت ا�	��3
����ت وا��& ���ت ���>� �ن ��ا�; ���و� �ن ا� 
:Gل ا�����ل ا-���.& ��	����ت وا��& ����� ���>� �ن 

�:دم ��� ا�	�ث �ؤ+د ��; ان ا���ظ� ا� � ��"�د
ا�$"�'� ا-دار� '& ادارة ا���ظ� ، و�+ن ��س '& ���# 
����ت ا���ل ا�"�د�& ، +ذ�ك �ؤ+د ��; @رورة ا��زام 

 ا-دار� وا��&  ��دت ��;  �'�"$��	 ��ا���ظ� ا�"�د
�:دم اھداف ا�	�ث  .   إ���د �و���ت �>�



  .���د 	دوي ا��2@& د د. �ور� '��5 ا��	وري   ا��ؤ�"ون / ا��ؤ�ف
  د. �	د ا� �دة �ط�ق

��  ا�+���  �د و ا���وم ا-دار�ا�

 وا� ����  ا�2 م��  ا-دارة ا�"�د

 ذات   ��:ص�����د� ���$�ر�# ا�"�د�ان درا  ا��دوى ا�
 J.������ب ھذه ا��$�ر�# ��ث أظ>رت ا�� ���	 أھ��

�ن ا'راد ا���� أ+دوا ��; أھ���>� '& إ�:�ذ  %100أن 
���وا �ن ا���� %95ا��د�د �ن ا�2رارات ا� ��� ، وأن  

	�K>م ا���دوا ��; درا  ا��دوى '& ا�:�ذ �رار أ�$�ء 
���وا  	Kھ�� دور درا  ا��دوى  %95ا��$روع ،  وان 

 ا��$روع و	L.�2 '& ا� وق  ، ��+� ;�� '& ا����'ظ
�ن ا'راد ا���� أ+دوا ��; ان درا  ا��دوى  %90و

���د�  ��دت '& ا:���ر ا�+�3ر �ن ا�ز�ن ��و�ول �ا�
�ن  %75وأن  �; ���2ق ا�ھداف ا� � � ���$روع ،ا

����5 � �رات  &' ا���� �ؤ+دون ��; دور ا�درا 
ا���ل و���2ص ا��:�طر وا�	���د �ن ا�: �رة و+ذ�ك 
���2ص ا��+���ف . و	ذ�ك ��د 	Kن �درا  ا��دوى دور 
 �<� و	�2.>� وأ ��رار���ھ�م �داً '& ���م ا��$�ر�# ا�"�د

ا�� �2	ل و���2ل �:�طره 	��ث ��ط& و ا �$راف 
�رارات ا�رب ا�; ا��� و�@# ���ب ا��$روع او 

���ه ا����5 . �K	 �3ر�  ا�� 
  

 ا����رة '& �ط�ع ا��$�ر�# أ���ب �دى ا�ر��د� ا��"�ت  ا�	�ث ��وان

�ط	��2 ��"��دق وا��ط��م '& �د��  -ا�@��' درا 
  ���ن

  2011  ا��$ر ��ر�*

���د�  )ا-�+�رو�& ا��و�#/  �ؤ��ر/  ���( ا��$ر �+�ن�  ا��زا.ر/  ��� / ا�	��ث ا�

  د. ���د إ�	�ل ا����و�& و د. �ور� '��5 ا��	وري   ا��ؤ�"ون / ا��ؤ�ف

  الإدارية العلوم و الاقتصاد  ا�+��

  والسياحية الفندقية الإدارة  ا�2 م

�ت  �; ا�	��ث �ن :Gل ھذه ا�درا  ا�; ا��و�ل ���"  ��:ص
ا�ر��د� ا��& �ن ا���+ن أن �+ون ��و'رة �دى أ���ب 
ا��$�ر�# ا����رة '& �ط�ع ا�@��' (ا�"��دق 
،ا��ط��م)وا��& �ن ا���+ن أن ���ز ھم �ن ا�:ر�ن �ن 

.  أ���ب �$�ر�# ا�@��'
و+ذ�ك إ��ز ا-��	�ت �	�ض ا�� �ؤ�ت ا��& +��ت 

اد �طرو� ��>�: ھل أن أ���ب �$�ر�# ا�@��' ھم رو
'& ���>م، وھل ��ط�ب ا��ر أن �+ون �د�>م ��2ت 
�ط��و أن ����وا أو � ��روا '& �3ل ھذه  � &+� ر��د�

  ا��$�ر�#.
 ��	�و���و�ل �ھداف ا�	�ث �م ����م ا���رة ا 
ا �ط��� �ن :�G>� ا���ول ��; ا�	����ت ا�و�� ��	�ث 
����ل ا�	����ت �ن طر�ق � �:دام ا�طرق ا-���.� K	و
أ�� �ب ا�� ب ا��.و  و��م ا�و �ط ا�� �	� 3م 
 J.��ا���ول ��; ���و� �ن ���.J ا��>�. �ن ھذه ا��
أن أ�Pب أ���ب �$�ر�# ا�@	�' ھم أ$:�ص ر��د�ون 



�3 أو ��و��ظ�>م �2# @�ن '. ا�رواد (ا�	��3ون ��; ا
. +�� أن ا���ل '& ھذا ا��وع �ن  %58.8ا�����3ون) 

ا$:�ص ��ب ان �+و�و رواد �+& �+�ب  ا��$�ر�# ��ط�ب
.   �>م ا�����ح وا� ��رار� '& ا���ل '& �ط�ع ا�@��'

  

  ا�	�ث ��وان
 ا�$	�ب '& ���'ظ 	�داد���  ���� -  درا  ��دا��

  2011  ا��$ر ��ر�*

 ا�دارة  )ا-�+�رو�& ا��و�#/  �ؤ��ر/  ���( ا��$ر �+�ن��� /  ���د / ����  ا��راق وا�

  م.ا�>�م ا�$	ر و د. �ور� '��5 ا��	وري   ا��ؤ�"ون / ��ؤ�فا

���د و ا���وم ا-دار�  ا�+���  ا�

 وا� ����  ا�2 م��  ا-دارة ا�"�د

���# دول ا����م � �; ا�; ان �+ون � �2	ل أ	��.>�   ��:ص
�$رق و�ظ�م و�@�ون و�ر�5, �>ذا 'Kن ���# ا�:طط 

�و@5 �ن أ�ل ا��طو�ر و�� �ن  &�ظروف ا����ة ا�
 L�� L���د أو�ً ��; �طو�ر ا�$	�ب و�� �ن ظروف �����
 L�� '& 	��ء ھذه ا�������ت و� � �ا���2دة ا�و�; وا
��3ل ��دة ا�� �2	ل و����ءه و����L و��وده.   و� �� 
 #���	��R �و ���� ان ا�����# ا�2وى ا��ظ�م ا��2در ھو ا���

� L�' ب�	ا�$ �; أ� ن و�L �ذ�ك ا�ذي �م �ر	� ور���
  �L �ن ا���دي ا�"��L ا�2و����:�ق ���دة �و� و�
�+ون دا.� ا��طور  &�ا��"+رة وا����� ا��	د� ا�

��>ض 	�����>� ��و ا� &�.�>ذا ��د �2دموا�	�+�ر, وا�
أ�" �� �ر+ز ��; أ �وب ا��ر	� ان +�ن '& ���ط ا� رة 

 ا����#..... ,ا����� ا��در ,( أو '& ا����ط ا�:�ر�&
  ا�*).

�وا�د '�>� ا�"رد و	��:ص ا�$	�ب  � &��ن ا��ؤ  �ت ا�
�م �ن � &��	�رھ� ا����� ا��K	  ًدا� �<� �ن ا��ر	�
��رار و�زو�ده 	��و �.ل وا� ���ب  K	 إ�داد ا�"رد �<�G:

���2ق ��L� 5 أ�+���� &�  .ا�
  

 و��$�ط ا�  ا�	�ث ��وان�����ر+ ا� ���� '& دور ���'ذ ا��دود '& 
  ا��راق �# ا��ر+�ز ��; �ط�ر 	�داد و�2ط طر�	�ل

  2009  ا��$ر ��ر�*

���د /ا��راق  )ا-�+�رو�& ا��و�#/  �ؤ��ر/  ���( ا��$ر �+�ن� ا�دارة وا���� / ���  

  ، م. ا�>�م :@�ر $	ر -.د. �ور� '��5 ا��	وري   ا��ؤ�"ون / ا��ؤ�ف

���د  ا�+���  -دار�ا وا���وم ا�

 ا�دارة  ا�2 م��  وا� ���� ا�"�د



���د   ��:ص�G� ان ���	�دل ا����ري ا�دو�& أھ�� +	�رة 	��� 	
ا��را�&، و�طور ا�2ط�ع ا� ���& �L ا�3ر ا����	& '& 
 وا�ذي ��2ل "�����د��ت ا��	�دان ا��:�ا����3ر '& ا

���د� ا�:ر�ى. أھ�� '& ا���3Kر �ن 	��& ا�2ط���ت ا�
��ث ���	ر �طور ا��ر+ ا� ���� '& أي 	�د �ن ا��وا�ل 
 ���و ا����رة ا�:�ر�� و:�� �و ا+د�� ��; ����$�ا�
�و'�ر ا���Gت ا���	 �ذ�ك  &' أھ�� ا ��Gل ا� ���
ا�	�د، وا ��Gل �� ���ح �L �ن ا�+����ت ��طو�ر وا�ر��2ء 

 ���������د�� وا��و�23'�� 	� �وى ھذا ا��$�ط ا��>م ا
وا���@�ن ا��د�د �ن ا�����ت وا����ط وا�:د��ت 
 � ب ط	�� ا��2و��ت ا� ���� ا���و'رة '& أي "��ا��:

  	�د.
�و'ر �L �ن �2و��ت � ��	 وا��راق وا�د �ن ا�	�دان ا�3ر�
وا�+����ت  ����L �د�دة و���و� .. ��� أھ�� ا��:ط�ط 

���2ق  � ��Gل ھذه ا��2و��ت، ھو ا�طر�ق ا����5�
  '& ا�2طر، و'& � �ھ���� ا���وا@����$ ����  ����
ھذه �ؤ+د ��; :طوه '& ھذا ا�طر�ق �ن :Gل �ر+�ز 
 &�ا�@وء ��; أھ�� دور ا����'ذ ا�$ر�� ��	Gدى وا�

�ط�ق ���>� (��2ط ا��دود)  &' ���2ق اھداف ا�دو� &'
ھذا ا����ل وا���رف ��; وا�# ا�:د��ت ا���و'رة '& ھذا 
ا���2ط ( 	را او 	�را او �وا) و�2دم ا��2�ر��ت �ن ا�ل 
�طر��  &' ر��� و�طو�ر ھذه ا����'ذ ا�� و��2 ا��>�

  ا��	�ب ...
  

  ا�	�ث ��وان��  إدارة ا�����ر '& ا���$Sت ا�"�د

  2008  ا��$ر ��ر�*

 ا�ز��و�/ ا�ردن�ؤ��ر/   )ا-�+�رو�& ا��و�#/  �ؤ��ر/  ���( ا��$ر �+�ن����  

  د.�ور� '��5 ا��	وري   و د.�	د ا� �دة �ط�ك ا� ��م   ا��ؤ�"ون / ا��ؤ�ف

���د وا���وم ا-دار�   ا�+���  ا�

 وا� ����   ا�2 م��  ا�دارة ا�"�د

�ط�ع إن  ��:ص ����  ا�:د�� 2ط���تا� ا+3ر �ن ا�@��'
 ً �  �����رات �� &� ��ظم ان ��د �ذا ، ا����م '& ��دث ا�
 ھذه ا ����ب ا-�+�ن �>د ���و�ون ا�"��دق �دراء

�:دم ���'# ا�; و��و��>� ا����رات �>م ����S$�� ن� 
 ا-دار� وا� �را�����ت ا�:طط �ن ا��د�د و@# طر�ق

 د�3ا�� ا�دارة �	�دئ ��; �	�; ا��& وا��طو�ر�
 ا ��راض ��; ���ر+�ز ا�	���3ن  �; و�د.  ا�����رة

�>� �د3ت ا��& ا����رات 	�ض��Gو�  ز	�.ن 	�و��
 ا���$Kة���>� ا�"�د�Gل و�+$	 J� '& �رP	ون ا�ذي ا���
L.ط $را�	� وا�"�& ا-داري ا���ل أ ���ب '& ھذا وار

 �ن ھذا. ا�ز	�.ن 	>� �رPب ا��& ا�:د��ت ��2د�م ا�� �:دم
 ��; ا����رات ھذه ��3Kر '>و ا���3& ا����ب أ�� ��ب�

 ا���$Sت '& ا����� و�و�� ط	�����	�رھ� ا�"�د��	 
 ا�	�ث و��دد +��.  ا���$Kة ھذه '& ا����ز ا-���ج ���ر

� �م أ+3ر� ا�������رات ��3Kراً  ا-���	  وا�دا:�� ا�:�ر��
&�ا�"�د�� ا���$Sت ��>� �����ت وا��& �د3ت ا� .&' 



 ا-دار� ا� ���ب ا+3ر ��; ا���رف ا�	���3ن ��ول ا��>��
&�� �م ھذه ا �:د��>� ا�� وا��& ا�����ر � ��رة '& ا

  وق @�ن ا���$Sت �+�� ��; ا����'ظ '& ���ت
����   .  ا�@��'

  

ا� �� �ت ا-دار� �وزارة ا� ��� وأ3رھ� ��; �طور   ا�	�ث ��وان
��# ا�رد�&ا�و�& ا� ���& '& ا���  

 2006  ا��$ر ��ر�*

  
  ���>ور� ا�����/ اا�	��ث ا����&��� /   )ا-�+�رو�& ا��و�#/  �ؤ��ر/  ���( ا��$ر �+�ن

  د. ط�ھر �� ن ا����	& و د. �ور� '��5 ا��	وري   ا��ؤ�"ون / ا��ؤ�ف
  

���د  ا�+���  ا-دار� وا���وم ا�

  
 ا�دارة  ا�2 م��  وا� ���� ا�"�د

���ب ا���ظ��ت ��; ا:�Gف ا$+��>� و�����>� ���>�   ��:ص
�>�ً، ' واء +��ت ھذه ����دوراً �>��ً ور.� �ً '& ��
 ��2ط�ع ا���م أو ا�:�ص ��ط�ب ا��ر أن �	��ا���ظ��ت 
�ر�; �ن �	ل ا�����# وا�دو� �ظراً ��دور ا�+	�ر ا�ذي 

��ور ��زال ���ب ا�دو� '& ا�	�دان ا�����، 'G ��+ن 
�طور دون و�ود ��ظ��ت '��� و��طورة وإ� � #����
+�ن ا��ر �+س ذ�ك إن ��ظ��ت ا�2ط�ع ا�:د�& ���ب 
 دوراً �>��ً �زداد و�� # 	$+ل +	�ر :Gل ا� �وات ا��2د�
�ط�ب ا��ر �ن � #��وإذا �� ارادت ��ظ����� أن �:دم ا���

م إدار�>� ا���ل ��; ا����ق 	��ر+ب وا �:دام ا��"�ھ�
ا-دار� ا��د�3 ��رض �طو�ر ���>� و���2ق أھذا'>�. 
�ط�ع  &' ���' إ��� ��د @رورة و�ود  �� �ت إدار�
ا� ��� ا�رد�& ��� ��ول ��; ھذا ا�2ط�ع �ن دور +	�ر 
���د ا�رد�& �ن �و'�ر ����Gت ا���	 �ن ���ب �'& ا�

.  و�$��ل وا # ��دي ا����� ا�رد��
 ا�و�� و�د�� أن ھذا ا�2ط�ع و	�+م �ن :Gل ا���ر'

���ل 	���Sت �  (و�ود �> �ر+ز� ( وزارة ا� ���
���$; �# �� ���ل و ���ل �ن �طورات �ذ�ك  واء �
 إدار�L. �ذ�ك �	�U>+� �ت ا�	�. ا������ ���>� أو 	طر
ار����K 	�ث ھذا ا��و@وع ا���وي �ن :Gل و@# 

 2�ر��ت � �وب ا������ ا�"����.�<�  
و��; ھذا ا� �س �م  و@# :ط ا�	�ث 	G3ث �	��ث 
�م  L�'ث و�	ول ا-ط�ر ا��ظري ���و.� � �3ل ا��	�ث ا
 ا� �� �ت ا-دار� +�">وم ��ط�ب أن ����د '& $���
��ل �ؤ  ���� ا�:د�� أ�� ا��	�ث ا���3& '2د ر+ز ��; 

. � �م ا�����ل 	��� ب ا��.و� L�'و  ا�درا  ا���دا���
�م ا�	�ث �و�>ت ا�; �>��ن ذات أھ�� '& ا��دد، و�د أ:
�راھ�  &�	���	�ث ا���3ث وا�:�ر 	�Uط�ء أھم ا��و�>�ت ا�
�طو�ر ��ل �ط�ع ا� ��� ا�رد�& �ن � 	 ��� ا�درا 

.   :Gل ا��واز� 	�ن أھ�� ا� ��� ا�:�ر�� وا�دا:��
  

���2م ���� ا��در�ب ا��+�رو�&   ا�	�ث ��وان &'  ا�@��'���� &'
 Jر���	 ;�� �ط	��2   Fidelioا�ردن درا 

  2004  ا��$ر ��ر�*



 /  )ا-�+�رو�& ا��و�#/  �ؤ��ر/  ���( ا��$ر �+�ن��� /  ا�ردن ��� ا�ز��و� ��درا �ت وا�	�وث ا�����

  د. �ور� '��5 ا��	وري و م. د�� �و ; ا�د���&   ا��ؤ�"ون / ا��ؤ�ف
  

���د وا���وم ا-دار� ا�  ا�+��� 
  

 وا� ����  ا�2 م��  ا�دارة ا�"�د

�>دف ھذه ا�درا  ا�; ا����� ا��در�	� ��; ا �:دام   ��:ص
 	 ��� �در�	� Jرا�	ا�"�د���و و�و�ً ا�;  Jر���	
 Jرا�	دام ا�:��طو�ر ا�+وادر ا����� '& ���ل ا �

 ا�@��'، و+ذ�ك ���� &' ��ر' ا��+�و�و�� ا��د�3
 Lوا�� &�وإ���د أ� ب ا���ول ������ ا��$�+ل ا�

  ا��در	�ن وا���در	�ن ��; �د  واء.
 �Gول ا���دور �و�د 	��ت ا�درا  ��; �دة 'ر@��ت 
�وا�L ا���درب، و+ذ�ك �ول  &� 	�ن ا���و��ت ا����ا���
�دى ��3Kر ا�� ��ز��ت ا�"�� ( ا���2دة، �>�ز ا��� وب ، 

.... ا�*) ��; أداء ا����� ا��در�	�. ا�دوات ا�� ��دة
ة���2�2 ��رض ھذه ا�درا  '2د �م أ����د أ �وب 
 '& ��# ا�	����ت ا�و�� �ن :Gل ��� ا�	�ث ��	�ا� 

  �در	�ً. �14�در	�ً و 50ا��& 	��ت 
 �وھر� 	�ن �G� و�ود و�د أو@�ت ���.J ا�درا 

ا�د��وPرا'�  أ 	�ب ا�����ق 	��دورة ا��در�	� وا��وا�ل
  ا���در	�ن، وا�دا'# ا�����ق 	��دورة ا��در�	�����
�	ر���J ا�"�د���و. +�� �و��ت ا�درا  ا�; أن أھم 
 Jر���	ا� ا���و��ت ا��& وا�>ت ا��در	�ن ���3ت '& +�3'
 ا��در�ب. ����� 	�����و��ت و�دم �Gء� ا�"�رة ا�ز���

��ت أ	رزھ� و@# وأ:�راً �م ا��و�ل ا�; ��� �ن ا��و�
 		ر���J '�د���و  إ$راف �درب �ؤھل ��: �در�	� :ط
 ��در ��; إ���ل ا����و��ت 	$+ل د��ق ووا@5، إ@�'
 ;�� �<�� 2�ا�; �2 �م ا���در	�ن ا�; �����# ����د '& 
  �وات ا�:	رة �دى ا���درب، وا�� �وى ا������&، و'.

   ا��در�	�.ا���ر وا��>�، وذ�ك �	ل ا�	دء '& ا�����
  

 �وا�# $ر+�ت ا� ��� وا� "ر '& ا��راق   ا�	�ث ��وان������ درا 
  وآ'�ق ا�� �2	ل 1991 -��1980"�رة �ن 

  1996              ا��$ر ��ر�*

���د/ ا-دارة ���/   )ا-�+�رو�& ا��و�#/  �ؤ��ر/  ���( ا��$ر �+�ن�  ا��راقوا�

  ��	وريد. �ور� '��5 ا   ا��ؤ�"ون / ا��ؤ�ف

���د  ا�+���  ا-دار� وا���وم ا�

  
 ا�دارة  ا�2 م��  وا� ���� ا�"�د

'& 	���3 ھذا �$�ر '�L ا�; �ن ا���د '& ا ���3ر ا�وا�L   ��:ص
و�>ده '& ا��2ل ا� ���& � �"�داً �ن و�ود :د��ت 
��د �� &� '�K$�ء �وع �ن ا����ل ا����ا��2ل و:د��ت ا�

 ا�ذ+ر وا��2د� �ن �	ل ا���ر وھم ��; ا�:د��ت ا� �	2
ا���ب و+��ت ا� "ر وا�$ر+�ت ا� ���� و��ظ�وا 
ا�ر�Gت ا� ���� '��ظ& ا�ر�Gت ��و�ون وظ�" ���زة 
 ا� ��� ��ث ا�>م �2��ون و �.ط ا��2ل، ���� &'

، :د��ت أ:رى.���  ا��+ن ا�



و	�د ذ�ك �2و�ون 	��# ھذه ا�����ر �# 	�@>� ��	�ع 
� 	�$رة او �Pر �	�$رة ا�; ا�� �>�ك ��; $+ل 	طر�2

�م 		�# ھذه �ر�Gت $���، وا�طر�2 ا���ر �	�$رة 
 	���$Kت ����ا�:د��ت ا�; ا�� �>�ك �ن طر�ق ا� 
 أ:رى ھ& و+��ت ا� "ر وا��>م �ن ھذا ا�دور ���� 
���Kن ا�:�و��ت وذ�ك �ن  ;�� L�+�L ھو ا���ظم و�2در

��ظ�م وا���ج طر�ق ا�$راء 	�����، و+ ;�� L�ذ�ك �2در
 و��دة و�ن ا�وا�ب ان �ذ+ر ان 	 ��� ����� ر��
و+�ل ا� "ر �����د ��; ��ظ�& ا�ر�Gت '& ��و�ل 
ا����L '2ط وا��� ھ��ك ا��د�د �ن ا���و��ن �3ل $ر+�ت 
ا��2ل (+��:طوط ا��و�) وا�"��دق و$ر+�ت  ���� ا:رى 

��و�ض ... وھو 	�����L ��>م � ��م ا���2	�� ل ا���و�
��; �� 	ذ�L �ن د��� وا�ط�ء ا����و��ت و��ل 
ا���وزات وا�دار ا��ذا+ر وا�� �	�ت وا�واع ا:رى �ن 
ا�:د��ت وا��>م '& ھذا ا����ب ان ا���ول ��د'# $& 

  ���م �2وم و+�ل ا� "ر 	���� ا�	�# �>م .
  

 


