Organizational Behavior Advanced.....Master program

This course is to help students obtain in-depthetstedndings of organizations behavior. This
course will focus on determinants of an organizesisuccess, focusing particularly on
reviewing of current organizational behavior issues in the areas of workforce planning and
performance management. Using case studies, the course provides an integrated
perspective of theory and practical aspects of interpersonal and group communication,
organizational structures and systems, and employee performance in the diverse workplace.
To identify attitudes, emotions, and job satisfaction of employees to understand how
managers can utilize organizational behavior to design and change their organizations to
increase organizational effectiveness. List the forces in an organization’s specific and general
environment that give rise to opportunities and threats. Describe the personal perceptions
and decision-making in organizations. Identify what motivates employees in organizations.
Appreciate diversity, teamwork communication and leadership. Differentiate between
power and politics. Describe conflict and how to solve it, organizational change and stress
management. Describe the nature of organizational conflict, its sources, and the way it
arises between stakeholders and subunits.
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Business Ethics Description Master Program

This course includes a collection of informatioattenables students to gain knowledge,
experience and skills to absorb a range of toglzded to ethics, social responsibility,
and ethics and business. Introduce students tootieept of ethics and responsibilities
and its historical development and approachesatiitional theories, ethical analysis and
application, corporate ethical leadership, corposaicial responsibility and social
reporting. Ethics in the business disciplines saglethics and human resource
management, ethics and marketing, ethics in finandeaccountancy, ethical
implications of technology .Introduce students &y Kimensions of social responsibility
and ethics of management, business and admingrmatperiences and inform the
student about the environmental responsibility anthe importance of the green
movement and the greening of company practices.
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International business description Master

This course provides an in-depth review of current international business and the global
economy from a management perspective. The rapid, sustained growth of global trade and
foreign investment by multinational enterprises creates new challenges for managers, faced
with increased competition, fast-paced technological innovation and pressure for ethical
conduct, workplace diversity and customer focus around the globe. It provides an overview
of economic, social, cultural and political/legal forces and factors influencing cross-border
business and an introduction to international dimensions of business functions and
operations. Topics include international trade theories and practice, economic integration,
differences in legal, political, economic, and cultural environments, and the strategies and
structures adopted by multinational enterprises to compete in the global market place.
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Time management description Bachelor
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This course includes a collection of informatioattenable students to gain knowledge,
experience and skills to absorb a range of toglzded to time management and time
management operations. Introduce students to theepd of time management and its
historical development and fundamental studiegme management. Introduce students
to general concepts in time management and rekdtiprwith technology. Introduce
students to general recommendations to time managsrand how to utilize time wisely
in business.

Business Ethics Description Bachelor
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This course includes a collection of informatioattenable students to gain knowledge,
experience and skills to absorb a range of to@zded to ethics, business, social
responsibility, and ethics and business. Introditadents to the concept of ethics and
responsibilities and its historical development amtlamental problems in ethics and
business. Introduce students to theories and maragesthics and some governing
ethical issues such as ethics and competitiorodote students to key dimensions of
social responsibility and ethics of managementinass and administrative experiences
and inform the student about the environmentalaesibility and to the importance of
the green movement and the greening of companyigeac



