Course description — Master in Marketing —English & Arabic

4- Advanced consumer behavior

The course provides various marketing and psychological concepts regarding the influence consumer
behavior has on purchasing and other marketing activities. The course, also, discusses social and cultural
topics and concepts related to marketing decision making process. These topics and concepts, include,
the importance of consumer behavior and research; internal influences such as motivation and
involvement, personality, self-image, life-style, perception, learning, attitude formation and change, and
communication; external influences such as culture, subculture, social class, reference groups and family,
and the diffusion of innovations; and consumer decision making.
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5- Advanced international marketing

Advanced international marketing course involves issues related to identifying, and developing, relationships with
international markets. The course analyzes marketing that occurs across national boundaries. The course aims to
give students the needed understanding of how to investigate the context and nature of international marketing
management decisions and discover the relevance of basic concepts and theories to decision making in global
marketing and help them to analyze political and legal, economic, and social environment worldwide.
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1- Business research methods

Research design is a very central constituent of all strategic business decisions. The course provides
students with basic methodological concepts. The main focus will be to present different
methodological approaches in theoretical as well as empirical business research. The course covers
fundamental stages of research data collection methods. More specifically, areas of study include the
research process, problem solving, instrument development and data analysis. Overall, the course
introduces a comprehensive introduction to the theme of business research methods. It will focus on the
use of scientific research as a problem-solving tool.
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Advanced marketing ethics

The course aims to strengthen students' abilities regarding ethical and social challenges that face marketers
and managers. It will focus on both academic and practical aspects in business ethics that might be useful for
marketers and managers. Overall, marketers, managers as well as researchers have to be aware of their
activities taking place within a particular social, political and cultural context. Potential ethical issues
may arise at any stage of their business or research.
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3- Advanced service marketing

This course aims to provide students with needed knowledge regarding central concepts, theories, and
methods of services marketing. The course help to assist students to apply their service marketing
knowledge on modern service organizations. Advanced service marketing covers expected problems of
marketing in service organizations and demonstrates the importance of systemization within service
organizations.
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Advanced tourism marketing

Advanced tourism marketing course presents the main characteristics of tourism marketing. It provides
students with a comprehensive knowledge regarding all aspects of tourism marketing and helps them to
understand the importance of marketing research within the tourism industry.
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11 - Special topics in marketing

In special topics in marketing course students are expected to examine and discuss a number of current
marketing topics, including, marketing and environment, marketing and energy, sports marketing,
marketing and advertising and ethics, kids and advertising.
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2- Advanced marketing management

The subject examines the modern view of marketing and concentrates on the areas such as
identification of marketing opportunities; market segmentation, targeting and positioning; product life
cycle analysis; new product development; services marketing and marketing mix decisions.
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12- Advanced financial management

Advanced financial management course provides students with needed tools to understand
comprehensive financial management in corporations with emphasis on decision making process. The
course discusses long and short-term financing, mergers, acquisition, and business failures.
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9- Advanced direct marketing

Advanced direct marketing examines the main concepts of direct marketing and help to develop
students' skills regarding direct and database marketing. The course discusses how direct market
concepts fits in the modern concepts and the philosophy of marketing.
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7 -Advanced integrated marketing communications

The course is mainly related to advertising from an integrated marketing communications perspective.
Some of the basic and advanced principles to be covered in order to make marketing managers able to
take better integrated marketing communications decisions. The course provides needed knowledge
regarding theoretical and practical approaches to advertisement design, including, designing messages
in a creative way.
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8- Advanced customer relationship management

This course provides knowledge for developing a customer-focused company based on market research.
The course focuses on using data to improve relationships with customers and to improve customer
satisfaction level.
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10 - Advanced electronic marketing

This course provides an overview about employing Internet and other modern technologies within the
marketing context. The course, also, discusses advanced concepts regarding using e-commerce for
business-to-business and for business to consumer transactions, as well.
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6- Advanced marketing strategy

The course presents basic and advanced concepts in strategy development. The course provides
overview about developing successful marketing plan based on understanding customers and marketing
context. Identifying profitable and attractive market segments, adopting relevant marketing mix
strategies to meet such segments are main concepts students should know about at this course.
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